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C 3 no 8 urcns 2019 roRa npofiger Mexgynapoguulil Oopyrrr 6usxeca ur

BIlacrI4 < Hegenn Pocc rfi croro Prrefifl aD, Maculra6noe orpacneBoe MeponpnRTne
e c$epe poaHuvHoil roproBnn c yqacrneM EuaHeca I rocygapcraa. Meponpt,tf,rr4e,
Ha Koroporra Soplaupytorcg ocHoBHUe HanpaBneHun pa3Bhrran c$epur pooxnvHoft
ToproBlltil, onpeAeflflorctl noAxoAbt rocyAapcrBa K pagBt4Tuo coBpeMeHHoro n
r.ll4BHJrHgoBaHHoro pbrHKa purefina, peuatorcn npo6neuul orpacflu.

opranuoaropaMu Hegenu Prareilna flBflslorcfl MuHncrepcreo
npoMbttlJfleHHocn4 tl roproBnn Poco,rhcxor,t Oegepaqnu lr Poccuftcran accoqnaq[r
eKcneproB pblHKa pureftna.

HeAens Poccrilcxoro Prrefina npolger yxe B nsrurft pa3 c oxu.qaeMHM
KonhqecrBoM yqacrHuxoe 6onee 7 000 qenoBeK. B 2015 rogy nepBar HeAenn
Pnrefina coOpana 6onee 3 000 yqacrHr4KoB, a 2016 rogy - 4000, e 2017 rogy -
6onee 5 000, e 2018 ro4y- 6onee 6 000 qenoBeK.

VqacrHnrarvrr,l Sopynaa rBnnlorcr npeAcraBnrenr IlpaahreflbcrBa Poccur yr

SegepansHutx opraHoB Bnacru, rocyAapcrBeHHbrx opraHoB norpe6nrenbcKoro
puHKa cy6uexros Poccuficrofi Oegepaqun, Be4yuye $egepanunure n
perroHanbHHe prreftneput, KpynHefiuue poccnricrre fi MeXAyHapoAHble
opra Hlr3aqt4[ nocraBlllr4 KoB 14 Apyrhe yqacrHt4 Kh norpe6rrer bcKoro pbtHKa Poccnu.

B nporparvrrvre HPP 2019:

. Eonuuan KoHoEPEHUI4OHHAf nPoTPAMMA, BKflroqaxtqan KoHrpeccbr
(ArxoronuHuril, Mncnoft, Monounurfi, Xne6nurft), xou$epeHquh no
MapKerrHry, HR, lT, KoMMepqecrofi nonrtnre, CTM n Ap.;r Bstcrasxa RETAIL WEEK EXPO AeMoHcrpr,lpyer nepeAoBHe pa3pa6orru ur

TexHonorur a cSepe prrefina;
o IEHTP SAKyflOK CETEIITM - npflMHe uHAt4ergyanbHbte neperoBopbt o

nocraBKax c yqacrheM npeAcraBrreneft cnyx<6 SaKynoK (QegepanrHux 14

perHoHanbHbtx posHr4quurx cerefi) n nocraeqHKoB norpe6npo,qyxqun;
o Bcepoccrficxr,tfi KoHtrypc Mt,rnnporraropra Poccrn <TOPIOBflE POCCVIt/l>> ua

flyqrune pelueHutt n nqev, peanh3yeMbre pasHbtMH ToproBbtMn $opuaraur;. flpo$eccnoHanbHurfi orpacneeofi ronrypc RETAIL WEEK AWARDS;
o TOP RETAIL MANAGERS - nepautfi poccraftcxrafi peilrranr ron-MeHeAxepoB

. [4sHoaaLlHoHHbte Pl[TEnfiTYPbl;
o I(YEOK HEEEnn POCCI4HCKOfO puTEl4rIA no MHHH-oYTEoJIY c

yqacrreM corpyAHr4xoe poccuficxofi posxnqbt r qneHoa nx ceuei.

Oprauuaaropur: A#$Itfi[MroPr @m 0neparop;,@r,r**
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IraeHaq reMa <<HeAelu Poccuficrcoro Purefi.na 201$> - aQr[ercruBnocrb H
HOBbre ToqKr{ pocTa

V MexAyHapo4uuft Qopy* lus:eleca u BJracrlr <He.qelx Poccrficroro
Purefina 2019> (xaree oopw), opraHra3oBanHufi MuHucrepcrBoM
npoMbrl[JreHHocrl{ u roproBJrn Poccuficxofi @e,qeparlua vr Poccrificxofi
accoquaql4efi orcneproB pbIHKa puteftna (PA3PP), npofiget 3-8 r.rionc 2019 rona
B Mocrne, n I{eurpe MeNgylrapoguofi Toprornu (Mocxra, KpacuonpecgeHcKa.,r
aa6,,l2).

HeAerx Poccaftcxoro Purefiia oro BeAyrqar KoMMyHuKarIr{oHHa,
orpacJleBa, [nouaAxa, Koropaf, co6eper B 3ToM ro4y 6oaee 6000 BJraAeJrbr{eB r{
TOn-MeHeAXepoB Kpyflsefiunx po3HuqH6rx xounasafi poccuu, flpeAcraauterefi
flparurerbcrBa Poccrficxofi @e4eparlliu, perlloHailEHbrx oprauoB BJracrr.r, rAe
)rracrHlaKl4 BcecropoHne o6cyx4aror r{ peuaroT KJrroqeBbre Bonpocrr roproBJrr{.

IraeHofi relraofi Soppa 6yger <SQ$exruBHocrb n pnrefi-ne: HoBbre roqKr{
pocra)). PoccrEftcr<ue n MHpoBbre 3Kc[eprBr paccKrDKyr Ha Qopynre o6
OIITI,IMI{3aUHH 6UaHeC-UpoqeccoB 14 pa3BI{THlr rOUnereuqrafi corpyAur,rKoB,
pea"urHofi 6opr6e c tloreprMu Lt Haparr{HBaHr,ru x.nneurcrofi 6atu, ToqHoM
rrporHo3HpoBaH.Wr4 [poAax lr MHoroM ApyroM.

I-ocru Qopyna lr3 fiepBhlx pyK ysuaror o 6rraNaftrnrx [rraH€x M]rgrrcrepcrB
I4 BeAoMcrr n cQepe roproBJIH, o trocJre4Hlrx saKoHo4areJrbHbx ,ttLtIlr4ar61ax,
[o3HaKoMrrc, c Honefimuuia aHaJII{TLIqecKI{MI{ I{ccJle.qoBarlytitMr4, JTyIIIIHMI{
p o c cuft cxuMa I{ MTIpoBsIMI{ rIpaKTr{KaM}r rro lro Bbrrrr enr{ro s Q $emnnH o crr{ pa6 orrr
po3HI'ItIHbIx KoMIIaHufi, n AI,IcKyccE rx cMoryr o6cy4urr 6onesue rorrxr.r cBoero
6HsHeca.

Bnepasre B paMKax Oopyvla npofigyr Moro.rnufi, Mxcnofi, Alxoronrnufi
v Xne6Hufi KoHrpeccbl. 3ra HoBbre Ar,rcKyccuouubre Soprrratsl o6re4nxsr
purefinepoB a flpor{3goArrelefi rff KoHcrpyKTHBHOro rpraJrora.

Bo nropofi pa3 B paMKax @opyrrra npofiger KoHKypc Muuucrepcrna
npoMbIIIIJreHHocrH tr roproBJiH Poccuficxofi @e4epaqnu (TOpfOBJIrt
POCCI4Ib, qerblo Koroporo fiBnlr,ercf,, BEUrBJreHr,re u flponaraH4a Jryqruux
lpaKTr{K u o6rexroB perraoganrgoro purefiia. Hanouuuna, rITo B [poIIrJroM roAy
6rtl orue'reH aKTI{BHufr iaHrepec 6usHeca K 1,.lacrl{}o B KouKypce - opraar4saropbr
rloJry{unH coTHH 3afiBOK.

Kpoue roro, n 4enorofi rpolpaMMe @opyrua:



o Eonrrutur KoHoEPEHIIuoHIrafl tIPorpAMMA, orcnroqaputra.r
6olee 80 nreponpurtrvffi (ron$epenqrr,r, KoulpeccLr, Kpyrnbre croJr6r, raueJrrnrre
rt4cry cct4l4 Macrep-roaccu ia gp. )

r Macura6uas BbrcraBKa RETAIL WEEK Expo, Koropru
AeMoHcrpl4pyer [epeAoBEIe paspa6orKa H HrrnoBarlfioHubre rexuoJroruu a csepe
pureilta;

o IIEHTP 3AKy[IOK CETEfi rp.nMbre al1r4Bu1yanbHbre
[epefoBophr o [ocraBKax c yqacTr,reM npeAcTaBlrrenefi cnyx6 3aKy[oK
(SeAepanrurrx v peruoHaJlbHbrx po3Hlrrrubrx cerefi) u [ocraBrJtrr,rrcoB
norpe6urelbcKrrx roBapoB ;

o flpo$eccuouamsufi orpacrenofi KoHKypc RETAIL WEEK
AWARDS ( 1 0 riorvruH arywir);

o flepcouamnufi pefirunr TOP RETAIL MANAGERS
eAaxcrBeunsrfi pefiruHr ro[-MeHeAxepoB e purefine;

o trfuHoBauHoHHLre PI,ITEfTJI Typbr B rpynnefiruue v uau6onee
TexHoJIO rHrrHble p o3HuqHSI e u IIo rlrcTl4r{ecKl,Io Ko MIIaHIIH ;. KYEOK HEAEIU POCCI,IfrCKOTO PITEfrAA IIO MUHI,I.
OyTEOJfy c yIacrI,IeM corpyAHi,Ixon poccuficrofi posnlrrrbr Ir rrreHoB nx ceuet.

B sacrosuiee BpeMrr Qoprraupyerc, AenoBafi flporpauua. flHperur{f, Oopyruru
IIpr{ulaIII aer napruepoB AJrfi B cecrop oHH ero paccMorp enurr saxnefi urrlx Bo[po coB
orpacJleBoro p€I3BLITI{fl. Ilpe4noxeHr.r.fi lro Buecenraro HoBbrx reM B AeJroByro
loBecrKy $opyrura fipaHuMaiorc.f, no retai lweek@raerr. ru.

Cnegure ga o6uosre*:r.flMr4 ua oQuquarrbHoM caftTe HeAelu poccaficroro
pur eitna-20 1 9 : m,vw.retail week. ru.


